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A few quick notes before we begin …

• Can you hear us okay? (What is your goal for today’s session?) 
• To improve presentation clarity, limit memory- and bandwidth-

hogging applications (e.g. Dropbox, backups, etc.) 
• Have issues?  

• Check your settings 
• Let us know in Questions box 
• Try reloading the webinar 

• Have no fear: a replay will be available for on-demand viewing
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How to Set Up and Manage 
Your Rainmaker Blog

• Editorial Calendar 

• Tools to Keep People Reading 

• The Two Types of Opt-In Methods 

• Where to Present the Opt-In 

• How to Create a Powerful Opt-In Incentive



Editorial Calendar



Editorial Calendar

Keep your content marketing efforts organized!
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How to Use the Editorial Calendar

At a glance: 
what content is 
published, what 

is upcoming, 
and what is 

scheduled or 
still in draft.



How to Use the Editorial Calendar

Use Admin 
Screen Options 
to control what 
information is 

shown and how 
many weeks are 
displayed (up to 

8 at a time).



How to Use the Editorial Calendar

To add a new 
item on a specific 
date, scroll over 
the date bar to 

reveal “New 
Post” link.



How to Use the Editorial Calendar

Complete the 
fields in modal 

pop-up window.



How to Use the Editorial Calendar

New item appears 
on the date, with 
the time, and can 

be edited, deleted, 
or viewed.



How to Use the Editorial Calendar

Click on an item 
and drag it to 

change the date.



Tools to Keep People Reading



Tools to Keep People Reading

You attracted their attention … now keep it!



1. Images



1. Images

Begin with an 
image to grab 

people’s 
attention, and 

keep their eyes 
flowing down 

the page.



1. Images

Include images 
within post to re-
engage attention. 
(Add captions for 
explanation and 

credit, if 
necessary.) 



1. Images

Edit images 
right from 
Rainmaker 
dashboard. 



1. Images

Add a caption

Adjust the size

Edit the original 
image (flip, crop, 
change aspect 

ratio, etc.)
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2. Subheads and Bullets

Look at that 
loooooong 

block of text.



2. Subheads and Bullets

Let’s use 
subheads and 
bullets to fix it 

and make it more 
inviting to read.



2. Subheads and Bullets

Find a natural 
breaking point and 
add a subhead by 
highlighting the 

text and then 
choosing either 

Heading 2 or 
Heading 3 from the 

editor.



2. Subheads and Bullets

Then, identify 
sections of text 

that are lists 
broken up by 

commas. Put each 
item on its own 

line, then choose 
“Bulleted list” from 

the editor.



2. Subheads and Bullets

Looks better, 
right?



2. Subheads and Bullets

Remember 
this from 
earlier?



2. Subheads and Bullets

Which looks 
more inviting 

to read?



2. Subheads and Bullets

Which looks 
more inviting 

to read?
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3. Interlinking and Article Series

This is the bottom 
of the example 
article about 

basketball shorts.



3. Interlinking and Article Series

Notice all the ways 
we encourage the 

audience to engage 
with more content.



3. Interlinking and Article Series

I have this text 
(links included) 
saved in a *text 

expander.* I simply 
type the relevant 
command in the 
Rainmaker post 

editor once the rest 
of the post is done 
and it populates in 

a split second. 



3. Interlinking and Article Series

This promotes the 
relevant Twitter 

account, our “online 
museum” of similar 

content (free 
membership required), 
and the author’s email 

address, at his request.



3. Interlinking and Article Series

Notice the “Filed 
Under” section. This 

allows easy access to 
this post’s attached 

categories. (Can 
organize with tags too.)



3. Interlinking and Article Series

Recent Posts shows all 
the recent content 

published, in 
chronological order.
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Simple, flexible, reliable

The Two Types of Opt-In Methods
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1. Opt-In Widget

Go to Design > Content Areas
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1. Opt-In Widget

Choosing RainMail 
brings up these built-in 
options. (Refer to KB 
for how to use with 

third-party services.)



1. Opt-In Widget

Easily edit the email 
input text and button 

text before saving.



1. Opt-In Widget

This opt-in form 
currently appears right 
below the Recent Posts 

widget.



1. Opt-In Widget

Drag and drop to move 
Opt-in Form above 

Recent Posts widget.



1. Opt-In Widget

Ah, that’s better. 
(Increase chances of 

conversion with the CTA 
a bit higher on the page.)
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2. Opt-In Form

Edit these settings 
to your liking. 

Save! Then, click 
“Field Settings”



2. Opt-In Form

Add as many 
different fields as 
you want, but the 
two you have to 
have are “Email” 

and “Submit.”



2. Opt-In Form

Save. Then click 
“Email Marketing” 

tab next.



2. Opt-In Form

Choose your email 
provider. (Note: 
third-party email 

providers will show 
up here too.)



2. Opt-In Form

Choose the email list 
or autoresponder 
that the submitted 

email address should 
be placed onto.



2. Opt-In Form

Next, set your merge 
settings. All fields in 

your form will show up 
as options here. 

If you are asking for only 
the email address, you 
will only set the email 

address field. 



2. Opt-In Form

Save.



2. Opt-In Form

Then click the 
“Notifications” tab.



2. Opt-In Form

Click “Add New”



2. Opt-In Form

You can choose:

• An email notification 
(often for yourself or 
another admin)

• A redirect (often to a 
thank you page)

• Or a success message 
(for immediate display to 
your new subscriber).



2. Opt-In Form

Once you are satisfied 
with your notifications, 

save, and then your form 
is ready to go live!



2. Opt-In Form

For quick access to 
the shortcode, click 
Manage > Forms …



2. Opt-In Form

… locate your new form, 
and copy the shortcode.



2. Opt-In Form

Then paste into any 
content area or post type 
that accepts shortcodes 
(which is most of them).



2. Opt-In Form

You can also add 
the Forms Widget 

to any Content 
area.



2. Opt-In Form

Then simply 
choose your form 

and click Save.
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Where to Present the Opt-In

People won’t take action they aren’t asked to take (repeatedly)!



1. The Obvious Places



1. The Obvious Places

Hero area on 
homepage.



1. The Obvious Places
Sidebar on 

content pages



After entry content area

1. The Obvious Places



Inline on 
content pages

1. The Obvious Places



2. Site Notice



2. Site Notice

From Brian Clark’s 
site further.net, 

using Site Notice 
feature built into 

Rainmaker.

http://further.net


2. Site Notice



2. Site Notice

Add a new Site 
Notice or edit an 

existing one.



2. Site Notice

Create your 
content, just like 
you would with 
any blog post.



2. Site Notice

Consider adding 
style to your Site 

Notice with 
blockquotes, 
buttons, etc.



2. Site Notice Note: If you want 
your form to appear 

inline, add the 
shortcode anywhere 
within the content.



2. Site Notice Note: If you want 
your form to appear 

inline, add the 
shortcode anywhere 
within the content.

(In this example, I’m 
using a button link 

to my “Join” page so 
I can make the case 

for membership 
without cluttering up 

the Site Notice.)



2. Site Notice

Next, edit the Popup 
Settings.

(For more 
information on what 
each setting means, 
search “Notices” in 

the Knowledge Base)



2. Site Notice

Next, edit the Design 
Settings. As you can 
see, you have a lot of 
flexibility with style of 

the Site Notice box.



2. Site Notice

Next, determine which 
content types this 
Site Notice should 

appear on. 



2. Site Notice
Finally, determine 

what member 
groups should or 
shouldn’t see this 

Site Notice.



2. Site Notice
Finally, determine 

what member 
groups should or 
shouldn’t see this 

Site Notice.

This is one of the 
best features 

about Site 
Notices!



2. Site Notice

For example, I 
don’t want logged-
in members to see 

this Site Notice 
because it 

promotes the 
membership they 

already have.



2. Site Notice

Hit “Publish” like 
you would a 

normal blog post 
to make the Site 
Notice live (or 

“Update” after you 
make changes).



2. Site Notice
You can always 

change its status 
to “Draft” here.



2. Site Notice



2. Site Notice

Best practice: Offer 
your preferred 
option, plus an 

acceptable step-
down option. (Hitting 
the “x” to close the 
pop-up is always a 
third option.) Focus 

the eye on the 
preferred option.
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3. Adaptive Opt-In

This is an after-entry 
widget, viewed as a 
non-logged in user. 
It promotes our free 

membership.



3. Adaptive Opt-In

I could add an opt-in 
form directly to this 

widget, but I have seen 
great success sending 
people directly to the 

free membership 
landing page.



3. Adaptive Opt-In

This is the same 
after-entry widget, but 
viewed as a logged-in 

user. It thanks the 
visitor for being a free 
member and provides 
two ways to support 

the show.



3. Adaptive Opt-In

Let’s see how easy 
this is to create …



3. Adaptive Opt-In

Go to Design > 
Content Areas and 
use a text widget.



3. Adaptive Opt-In

You will use a 
shortcode to “show” 
content to a specific 
member group, and 

then “hide” other 
content from that 

same member group.



3. Adaptive Opt-In

In this case, I am 
showing the 

messaging intended 
for members to 

accesslevel=“free”, 
which is our free 
member group.



3. Adaptive Opt-In

Scroll down in the 
widget and you will 

see where the 
[show_to] shortcode 

ends and the 
[hide_from] 

shortcode begins. 



3. Adaptive Opt-In

As you can see, I am 
hiding content from the 

same member group 
(accesslevel=“free”). 

This is the CTA for the 
free membership 

landing page.



3. Adaptive Opt-In

People who are already 
members have no 
reason to see this 

messaging. By setting 
it up this way, no one 

can see both 
messages, and the 

page will adapt to the 
needs of the user.



3. Adaptive Opt-In

What experience is most 
useful for your visitors?



3. Adaptive Opt-In

What experience is most 
useful for your visitors?

Adaptive opt-ins allow 
you to deliver it.



How to Create a Powerful Opt-In Incentive



How to Create a Powerful Opt-In Incentive

Make it compelling enough to cut through the noise and drive action!



Must-have incentive

CREATE A COMPELLING INCENTIVE

✓ Compelling Value
✓ Connects with Biggest Pain
✓ Demonstrates a Solution



Step 1: Go to the Download Manager 



Step 1: Go to the Download Manager 



Step 2: Upload Your File 



Give your 
download file 
a descriptive 

name.

Step 2: Upload Your File 

Decide what 
member groups will 

have access to it.



Step 2: Upload Your PDF 

You’ll know the 
upload was 
successful 

when you see 
the file name in 
this previously 

bank field.



Step 2: Upload Your PDF 

You can copy 
this URL to 

create a link on 
any page on 

your site. 



Step 3: Insert Into Any Page on Your Site 



Step 3: Insert Into Any Page on Your Site 

Choose Insert 
Download from 
editor options.



Step 3: Insert Into Any Page on Your Site 

Start typing the 
name of your 
file and it will 
come up. (See 

why I suggested 
a descriptive 

name?)



Step 3: Insert Into Any Page on Your Site 

Now you have a 
clickable link to 

your PDF.



Step 3: Insert Into Any Page on Your Site 

Which can 
easily be turned 
into a clickable 

button.



Step 3: Insert Into Any Page on Your Site 

Now your 
audience can 
get the PDF 

with one click of 
the button.



Step 3: Insert Into Any Page on Your Site 

If you make this a members-
only page, or wrap it in 

[show_to] or [hide_from] 
shortcodes, this becomes an 

opt-in incentive.



Step 3: Insert Into Any Page on Your Site 

If you make this a members-
only page, or wrap it in 

[show_to] or [hide_from] 
shortcodes, this becomes an 

opt-in incentive.

You could also deliver it via 
Autoresponder, which they 

only get by opting in.



Long Term Attention = 
Autoresponders



Add an Autoresponder Sequence 



Add an Autoresponder Sequence 

Choose your preferred 
template sequence.



Webinars

• Must register 

• Get email addresses 

• Tagging opportunities 

• Engagement + Interaction 

• Anticipation and excitement



Webinars



Coming up …



Q&A on Using Rainmaker to Turn 
Blog Traffic Into Subscribers
Thursday, March 30 at 1:00 p.m. Eastern Time



How to Use Rainmaker to Get 
More Traffic, Visibility, and Sales

Thursday, April 4 at TBA

Q&A on Using Rainmaker to Turn 
Blog Traffic Into Subscribers
Thursday, March 30 at 1:00 p.m. Eastern Time



Questions?



http://newrainmaker.com

