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A few quick notes before we begin …

• Can you hear us okay? (What is your goal for today’s session?) 
• To improve presentation clarity, limit memory- and bandwidth-

hogging applications (e.g. Dropbox, backups, etc.) 
• Have issues?  

• Check your settings 
• Let us know in Questions box 
• Try reloading the webinar 

• Have no fear: a replay will be available for on-demand viewing
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• A quick refresher on email settings 

• How to integrate your email program with Rainmaker  

• Setting up and using RainMail 

• Creating autoresponders that do work for you 

Agenda
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Email Settings

If RainMail is not 
configured, you 

can set it up here.



Email Settings

These options (and 
the next set below) 

are RainMail-
specific. More on 

them in a bit.



Email Settings

The From Address 
and From Name you 
enter here will be the 

default envelope 
settings for RainMail, 
and will be used for 
system emails from 
your Rainmaker site 

regardless of whether 
you are using 

RainMail or not.



How to Integrate Your Email 

Program with Rainmaker



Using Third-Party Email Services



From the Email Settings 
page you can connect 
to MailChimp, AWeber, 

and Infusionsoft …

Using Third-Party Email Services



The From Address 
and From Name 

you enter here will 
be used for system 
emails from your 
Rainmaker site, 
and will be the 

default settings for 
RainMail.… as well as 

ConvertKit and 
ConstantContact.

Using Third-Party Email Services



The MailChimp 
integration, for 

example, has an option 
to enable single opt-in 

because MailChimp 
offers this option.

Using Third-Party Email Services



What if I want to use other 
third-party email services?

Using Third-Party Email Services



There are two additional services 
available in Rainmaker Labs 

(GetResponse and MadMimi), with 
more likely to come in the future. 

Using Third-Party Email Services



Open 
Rainmaker 

Labs …

Using Third-Party Email Services



… then add a checkmark 
beside the Labs service 
you want to enable. You 

will then be able to 
configure the settings in 

Settings > Email.

Using Third-Party Email Services



How can you incorporate 
third-party email services 

into your opt-in forms?

Using Third-Party Email Services



Of course, you can embed any 
HTML forms copied from the 

third-party email provider into 
Rainmaker Content Areas and 

posts/pages.

Using Third-Party Email Services



Using Third-Party Email Services

Here, you see a 
MailChimp opt-in 

form pasted into a 
text widget in 

Design > Content 
Areas.



You can also use Rainmaker’s 
built-in opt-in widgets and Forms 

with 3rd-party email providers.

Using Third-Party Email Services



Using Third-Party Email Services

Go to Design > Content Areas.



Using Third-Party Email Services

Click on the “Opt-in 
Form” widget and 
then drag it into a 

Content Area.



Using Third-Party Email Services

Choose your email provider.



Using Third-Party Email Services

Then select the list that this form 
should subscribe people to and 
adjust the rest of your settings.



Using Third-Party Email Services

When people enter their email 
address using this form, they will be 
subscribed to your MailChimp list.



Using Third-Party Email Services

Go to Content > Forms.



Using Third-Party Email Services

Create as simple or as 
complex an opt-in form 
as you want (hint: the 

simpler the better for an 
email opt-in).



Using Third-Party Email Services

In the Email Marketing 
tab, choose your 
email provider.



Using Third-Party Email Services

Then select the list that 
people who submit this 

form should be 
subscribed to. 



Using Third-Party Email Services

Finally, use the 
Notifications tab to 
set up any of three 

types of notifications: 
email, redirect, or 
success message.



Using Third-Party Email Services

Navigate to the 
main Forms page 

and copy the 
short code to use 
this Form in any 
Content Area or 

post/page.
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Set up RainMail 
in Settings > 

Email

Setting Up and Using RainMail



This is a good opportunity use Rainmaker’s 
internal Quick Help feature. Just type “RainMail” 

to find the Set Up RainMail walk through. 
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Manage billing here 
(first 999 subscribers 

are free).

Setting Up and Using RainMail



Click here to view 
your RainMail lists.

Setting Up and Using RainMail



Click “Edit List” to 
view the details of 
any RainMail list.

Setting Up and Using RainMail



You can see your 
subscribers, 

mailings, and edit 
the individual 

Settings for that list. 

Setting Up and Using RainMail



Use this option to send emails 
based on an RSS feed (could be 

your main site RSS feed, a 
podcast feed, or a category feed). 

Setting Up and Using RainMail



Add your own text to 
the opt-in confirmation. 
Just remember to use 

the Required Shortcode 
(highlighted left).

Setting Up and Using RainMail



You also have these settings 
for each individual list, which 
allow you to determine what 

happens when someone 
subscribes and unsubscribes. 

Setting Up and Using RainMail



If you are using an external service to 
generate email subscribers then you’ll 

want to hit Sync Subscribers before 
sending an email blast to ensure your 

lists are up-to-the-minute.

Setting Up and Using RainMail



Back in Settings > Email, you 
also have these design settings 

for your RainMail messages. 

Setting Up and Using RainMail



You can choose a Plain Text, Basic, 
Sidebar, or Custom template as your 

default. (This can be overridden 
when sending individual emails.)

Setting Up and Using RainMail



These settings allow you to brand your 
RainMail broadcasts with an image, Alt Text 
(important since some email clients don’t 

automatically show images), and Header Text.

Setting Up and Using RainMail



Here is an example email 
without images displayed. 

Notice how the Alt Text says 
“The Assembly Call Logo” 

in place of the image. 

Setting Up and Using RainMail



And here is an example 
email with images 

displayed. Notice how the 
logo appears and the email 

is clearly branded.

Setting Up and Using RainMail



To finish the RainMail settings, you can edit 
your Default Sidebar Content (if you choose to 

have a sidebar in your emails), and you can 
customize your footer. 

Setting Up and Using RainMail



Sending a RainMail Broadcast
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Sending a RainMail Broadcast

First, choose the Sender 
Name and Sender Email 

address (or leave blank to 
use the default you set in 
your Envelope Settings).



Sending a RainMail Broadcast

Next, choose the lists or 
tags you want to send 

the email to (and 
suppress any lists or 

tags you don’t want to 
receive the email).



Sending a RainMail Broadcast

Then you can choose a 
template. Use the default, 
or pick one of the options 

for this individual 
broadcast only.



Sending a RainMail Broadcast

Next you can add your 
content. Edit it like a 
normal post or page 

using the Visual Editor or 
the Text Editor.



Sending a RainMail Broadcast

I also have an email 
signature and email 

closing set up with my text 
expander to make it easy 

to add to each email.



Sending a RainMail Broadcast

Next, you can preview 
and test your email. 

Scroll down to see a 
preview of your content 
… but do not rely on it!



Sending a RainMail Broadcast

Pro tip: Always, always, 
always send a test email 
and view the email in an 
email client. (80% of the 
time, I find something 
important to change.)



Sending a RainMail Broadcast

Note: Test emails 
automatically add [test] 

to the subject line, so you 
won’t get the test mixed 
up with the real email. 



Sending a RainMail Broadcast

Finally, you can schedule 
your Broadcast. 

By default, the broadcast 
is set 12 hours in the 

future … to prevent you 
from accidentally hitting 

“Send” and emailing 
10,000 people before 
you’ve tested it. :-)



Sending a RainMail Broadcast

If you do want to send 
your broadcast 

immediately, just change 
the date and time to a 

minute in the future and 
hit Schedule Broadcast.
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Checking Your RainMail Stats

From this menu, you 
can view the number of 

people who received 
the email, the Open 
Rate, the Click Rate, 

and how many people 
unsubscribed.



Checking Your RainMail Stats

You can also duplicate 
an email, if you want to 

send it again.



Checking Your RainMail Stats

To drill into the metrics 
for any individual 

email, scroll over the 
email and click Metrics.



Checking Your RainMail Stats

You can see 10 
different metrics, 

broken out for each 
individual list the email 

was sent to. 



Checking Your RainMail Stats

You can also review the 
Sender & Recipients 
and the Content for 

sent emails. 



Creating Autoresponders That 

Do Work for You 



Setting Up an Autoresponder
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Setting Up an Autoresponder

Choose to start with a blank sequence, 
or one of three Autoresponder templates 

for a Course sequence, a Sales 
sequence, or a Newsletter with Offer.



Setting Up an Autoresponder

“View all” (previous screen) 
to see all your sequences, 
review metrics, and edit. 



Setting Up an Autoresponder

Toggle messages 
Active/Inactive with 

one click.



Setting Up an Autoresponder

Toggle messages 
Active/Inactive with 

one click.



Setting Up an Autoresponder

Click the timing tab 
to set the specific 

timing for each 
Autoresponder 

message.



Setting Up an Autoresponder

You can send immediately, or 
based on a delay of a specific 

number of hours, days, or weeks.



Setting Up an Autoresponder

You can also specify 
conditions for when 

the email is sent or not 
sent, based on tags or 

list status.



Setting Up an Autoresponder

The Metrics tab shows 
you aggregate metrics 
for the sequence, as 

well as sends, opens, 
and clicks on a per-

email basis.



Setting Up an Autoresponder

The Settings tab 
gives you a number 

of customizable 
settings for each 

sequence. 



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:

• Speak in your authentic voice



Setting Up an Autoresponder

At The Assembly Call, we 
enthusiastically celebrate 

the history of Indiana 
basketball … which is 

why we chose an 
animated GIF of an IU 
legend to kick off our 
welcome email and 

reinforce that authentic 
tone and voice.



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:

• Speak in your authentic voice
• Remind people what they signed up for
• Reinforce the value proposition



Setting Up an Autoresponder

The next section 
describes everything 

people will now receive 
by being on this list.



Setting Up an Autoresponder

It also reinforces the 
value proposition, 

because they get all of 
this for free.



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:

• Speak in your authentic voice
• Remind people what they signed up for
• Reinforce the value proposition
• Provide important instructions



Setting Up an Autoresponder
The goal of our 

newsletter is to get 
people to register for a 
free membership. We 

include that reminder in 
the first AR message.



Setting Up an Autoresponder

We also want to remind 
people how to make sure 

they get our emails, 
especially if they had to 
rescue this email from 

SPAM or Bulk Mail.



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:

• Speak in your authentic voice
• Remind people what they signed up for
• Reinforce the value proposition
• Provide important instructions
• “Show people around” your universe



Setting Up an Autoresponder

Let people know where 
to find you, so they can 
connect where it’s most 

convenient for them.



Setting Up an Autoresponder

Also, remember: the more 
people open and click on 

your emails, the more 
trusted emails sent from 

your domain will become.



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:

• Speak in your authentic voice
• Remind people what they signed up for
• Reinforce the value proposition
• Provide important instructions
• “Show people around” your universe
• Lead into the next email



Setting Up an Autoresponder

Let people know what to 
expect next, to build 

anticipation and so there 
is no surprise when you 
show up in their inbox 

again the next time.



Setting Up an Autoresponder

Pro tip: Use your Autoresponder emails 
(especially the first email) to do the following:

• Speak in your authentic voice
• Remind people what they signed up for
• Reinforce the value proposition
• Provide important instructions
• “Show people around” your universe
• Lead into the next email



Coming up …



Q&A on How to Leverage Your Traffic Into 
Better Decisions and More Conversions 

Thursday, May 18 at 12:00 p.m. Eastern Time



http://newrainmaker.com

