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A few quick notes before we begin …

• Can you hear us okay? (What is your goal for today’s session?) 
• To improve presentation clarity, limit memory- and bandwidth-

hogging applications (e.g. Dropbox, backups, etc.) 
• Have issues?  

• Check your settings 
• Let us know in Questions box 
• Try reloading the webinar 

• Have no fear: a replay will be available for on-demand viewing
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Virtuous Circle

Compound your attention through encouraging sharing 
and referrals
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Webinar 2: How to Leverage Your Traffic Into Better 
Decisions and More Conversions

Maximizing Your Traffic Series 



How to Use Rainmaker’s Powerful 
Suite of Traffic and SEO Tools



• What You May Not Realize About SEO 

• Site-wide SEO Settings 

• Post-level SEO Settings and Tools 

• Social Scheduler

How to Use Rainmaker’s Powerful 
Suite of Traffic and SEO Tools
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What You May Not Realize About SEO

“In short, if you do the work that’s required to understand the 
language and cover the topics your audience cares about in the 

context of doing business with you, you’re doing the bulk of 
the work that constitutes modern SEO.”

— Brian Clark (copyblogger.com/forget-seo/)

http://copyblogger.com/forget-seo/


The 4 Most Important SEO Ranking Factors

— Aleh Barysevich, from February, 2017 Search Engine Journal article titled 
“2017’s Four Most Important Ranking Factors, According to SEO Industry Studies”



The 4 Most Important SEO Ranking Factors

1. Content 

— Aleh Barysevich, from February, 2017 Search Engine Journal article titled 
“2017’s Four Most Important Ranking Factors, According to SEO Industry Studies”

“Content has been an important ranking factor for a while — 
but in recent years, we’ve seen a shift away from keyword-
focused content towards more relevant content written in 

natural language. Expect to see more of that as 2017 unfolds.”



The 4 Most Important SEO Ranking Factors

2. Backlinks 

— Aleh Barysevich, from February, 2017 Search Engine Journal article titled 
“2017’s Four Most Important Ranking Factors, According to SEO Industry Studies”

“The key to a strong link building campaign in 2017 is to create 
content people crave, and then to promote that content 

relentlessly. When other industry authorities read and link to 
your content, Google will read your backlink’s matching anchor 

text and consider your content more relevant.”



The 4 Most Important SEO Ranking Factors

3. Mobile-First User Experience 

— Aleh Barysevich, from February, 2017 Search Engine Journal article titled 
“2017’s Four Most Important Ranking Factors, According to SEO Industry Studies”

“Mobile optimization is an extremely important ranking 
factor. All of the top 100 most visible domains have 

mobile-friendly solutions, according to SearchMetrics … 
Mobile-friendliness is now the norm.”



The 4 Most Important SEO Ranking Factors

4. Other Technical Factors 

— Aleh Barysevich, from February, 2017 Search Engine Journal article titled 
“2017’s Four Most Important Ranking Factors, According to SEO Industry Studies”

• Switch to HTTPS encryption. 
• Make use of H2 headings, especially if the top 

URLS in your niche don’t. 
• Ensure that your anchor text is diverse and 

semantically relevant. 
• Remove all intrusive interstitials from your 

mobile website.



In other words …



In other words …

Optimizing for humans IS optimizing for search engines.
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1. Homepage SEO Title and Description

The “Home Page 
SEO” section allows 
you to define your 
SEO title and meta 

description.



1. Homepage SEO Title and Description

%%sitename%% will 
pull your website title 
in Settings > General

%%sep%% will add a 
dash (-) as a separator

%%sitedesc%% will 
add the site description 
from Settings > General



1. Homepage SEO Title and Description

%%sitename%%

%%sitedesc%%



1. Homepage SEO Title and Description

You can enter 
your own title too.



1. Homepage SEO Title and Description

Add your meta 
description (only 156 

characters will be 
displayed in search 

engine results.)



2. HTTPS
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2. HTTPS

Use the “Configure 
HTTPS” option to get 

HTTPS enabled on your 
Rainmaker website. 

(Note: Only works once 
you take site live.)



2. HTTPS

Once configured, you 
can enable HTTPS only 
on your checkout page 

or on the entire site. 
(Google, in particular, 

prefers the latter.)



2. HTTPS

Two important points:

1. Rainmaker will 
automatically redirect 
HTTP links to HTTPS.



2. HTTPS

2. The social share 
counts displayed on your 

pages will be affected 
since technically each 
page of your site will 

have a new URL.
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3. Outreach Options

Note: Rainmaker’s SEO Tools 
like Outreach Options and the 

Content Optimizer are only 
available on live sites (not 

available in preview mode).
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3. Outreach Options

Find out how well your 
site is optimized for 

important keywords and 
phrases, and get insight 

on how to improve it.



3. Outreach Options

Nice! :-)



3. Outreach Options

The “External Links” tab 
helps you identify 

authoritative, trusted 
websites that would 

provide powerful backlinks. 



3. Outreach Options

Many options are listed. Some 
may seem “out of your 

league” (e.g. ESPN.com or 
CBSSports.com), but others will 

be independent blogs or 
websites like yours (e.g. Inside 

the Hall) that are likely to be 
more receptive to a guest post 

or interview inquiry. 

http://espn.com
http://cbssports.com


3. Outreach Options

The “Social Media” tab 
identifies ongoing social 

media conversations 
around your topic, which 
gives you a jumpstart on 
who to connect with and 

what current conversations 
you should participate in.



Page-Level SEO Settings 

and Tools
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Real-World Example
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1. Post SEO Meta Data

Snippet Preview shows 
you what the search 
engine result for this 

page will look like: SEO 
Title, URL, and Meta 

Description



1. Post SEO Meta Data

SEO Title allows you to 
define a specific SEO 

title for your post/page 
that is different from 
headline on the page.



1. Post SEO Meta Data

Note: Remember that 
Twitter usually pulls 
your SEO Title when 

someone hits the Twitter 
button to tweet your link.



1. Post SEO Meta Data

For more on this, plus 
six other easy-to-forget 

SEO tips, read:

copyblogger.com/seo-
steps/



1. Post SEO Meta Data

The Meta Description is 
another good place to 

include your target term 
and, more importantly, 

“sell the click.”



1. Post SEO Meta Data

This example could 
stand to include the 

entire target term in the 
visible area. 



1. Post SEO Meta Data

What about the 
Target Term? 



1. Post SEO Meta Data

After you enter a 
Target Term, 

Rainmaker’s analyzer 
will tell you where 

that exact phrase is 
used in your post.



1. Post SEO Meta Data

In this case, it serves 
as an alert that I have 
not used that exact 

phrase in a few 
important areas of the 

page.
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The question is: 
What should I change?



1. Post SEO Meta Data

The question is: 
What should I change?

The answer is: 
What answers make sense 

from a reader’s perspective?



1. Post SEO Meta Data

It makes sense to change the 
Meta Description. This new 

one says much more that will 
matter to a potential reader, 
without awkwardly trying to 

shoehorn in the phrase 
“archie miller hired.”
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What about on the page itself?



1. Post SEO Meta Data

What about on the page itself?

“Archie Miller Hire” is close 
enough to “Archie Miller Hired” 

that straining to change (and 
altering my normal headline 

format) is unnecessary.

However, there is no reason not 
to work some integration of the 
basic phrase into the main copy. 



1. Post SEO Meta Data

After making these 
changes, the Target Term 

tool still tells me no “No” in 
four areas, but I feel 
comfortable with my 

variations. 



1. Post SEO Meta Data

Remember: The tool is just 
a check — a guide. You 

don’t have to automatically 
make changes based on its 

output.
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2. Advanced SEO Settings

Do you want search 
engines to index this 

post and make it 
available for search 
results … or not?



2. Advanced SEO Settings

Do you want search 
engines to follow the 

links on this page and 
possibly index them?



2. Advanced SEO Settings

FWIW, I’ve never 
deviated from the 

defaults here.



2. Advanced SEO Settings

FWIW, I’ve never 
deviated from the 

defaults here either.



2. Advanced SEO Settings

Is this post syndicated 
from another site? Or 
do you have multiple 

pages on your site with 
the same content?

Then you should use 
the URL for the original 
content here. This is the 
URL search engines will 

serve in results.



2. Advanced SEO Settings

If this post or page’s URL 
should redirect elsewhere, 

add the destination link here.

Possible uses:

— No longer relevant
— Contains expired offer

— Create redirect URL



3. Social Settings



3. Social Settings

Define Facebook-specific 
title, description, and image.



3. Social Settings

Note: If you want to define a 
Facebook or Twitter image 
for the home page of your 

site, contact Support. 
(Unless you are using a 

static page as your home 
page, then define it this way.)



4. Keyword Research



4. Keyword Research

Perform keyword 
research right from 
the post and page 

edit screens.



4. Keyword Research

Notice how “seo basics” 
has lower competition 
but almost the same 

popularity as “seo tips”? 
This suggests I’ll have 

an easier time targeting 
“seo basics.” 



4. Keyword Research

Plus, it’s also another 
keyword phrase I can 
use to add variation to 

my post.



4. Keyword Research

Scroll down and hit 
“Save Target Term.”



5. Content Optimizer



5. Content Optimizer

Once you have a Title 
Tag, Meta Description, 
and your content, you 
can use the Content 

Optimizer. Hit “Analyze.”



If we want to rank better 
for “link building,” clearly 
we should be publishing 

more content, and 
attracting more links, 
based on this topic.

5. Content Optimizer
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5. Content Optimizer



6. Link Building



Now we can use the 
Link Building tool to 

instantly find posts on 
our own site where we 
can add semantically 
relevant links to this 

content. 

6. Link Building



This post, in 
particular, seems like 
a good one to target.

6. Link Building



Social Scheduler



1. Connect Social Accounts
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1. Connect Social Accounts

Note: Further down on this 
page you can also connect 

with bitly for link shortening.



2. Schedule Social Posts
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2. Schedule Social Posts

Give this social 
share a descriptive 

title for yourself — it 
will only be seen in 

the dashboard.



2. Schedule Social Posts

Then choose the 
social account(s) 
this share is for.



2. Schedule Social Posts

Then, either paste 
the URL for the 
content you’re 

sharing … or … start 
typing and choose 

from published 
content on your site. 



2. Schedule Social Posts

The share content 
will be automatically 
populated based on 
the headline of your 
post. You can edit 

this if you like.



2. Schedule Social Posts

Notice the shortened 
vanity URL.



2. Schedule Social Posts

Attach an image, 
if you wish.



2. Schedule Social Posts

Share it now, when 
then post publishes, or 

at a specific custom 
time of your choosing. 



2. Schedule Social Posts



Coming up …



Q&A on Using Rainmaker’s Powerful 
Suite of Traffic and SEO Tools

Thursday, April 13 at 12:00 p.m. Eastern Time



How to Leverage Your Traffic Into 
Better Decisions and More Conversions

Thursday, April 20 at 4:00 p.m. Eastern Time

Q&A on Using Rainmaker’s Powerful 
Suite of Traffic and SEO Tools

Thursday, April 13 at 12:00 p.m. Eastern Time



Questions?



http://newrainmaker.com

